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Blue Tahiti Customer Insight Functionality Preview

Blue Tahiti’s online Customer Insight application is built to provide marketing users with self serve
access to their hosted marketing database, typically represented by a single customer view (SCV).
The single customer view is a process of taking all of a business’s CRM, accounts and marketing
data, managed by multiple departments, lines of business or geographies, and constructing a
cleaned, matched, de-duplicated repository to support all marketing activities. It’s all about delivering
maximum return on investment on an organisations marketing spend. The SCV provides the
marketer with the ability to efficiently harness the intelligence held in their operational data in order
to create targeted, cost effective and responsive campaigns across multiple channels.

Customer Insight delivers all the functionality needed to allow the marketing user to interrogate their
own marketing data (SCV) without the need for referral to the hosting/IT resources. It allows them to
easily visualise, analyse, segment, manipulate and export their data for rapid campaign creation,
delivering empowerment to the marketer and improving productivity.

Below we preview some of the features that make Customer Insight the ideal solution for providing
self serve access to the marketer.

1. Easy to use interface delivered purely via the web browser.
a. No installed software
b. Intuitive interface
c. User group security

d. High performance
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2. Data visualisation and reporting — Data Viewer
a. View the breakdown of the database by any available attribute
b. Visualize as grid or chart

c. Export to Excel or PDF reports
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3. Data visualisation and reporting - Cross tabulation
a. Cross tabulate up to four dimensions
b. Pivot table output

c. Export to Excel or PDF reports
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4. Data visualisation and reporting - Profiling
a. Profile up to 3 dimensions
b. Compare subset to whole file

c. Export to PDF or Excel
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5. Quick Search

a. Filter attribute values easily with keyword filtering
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6. Fast Counts
a. Run counts on selections across multiple tables e.g. customer, contact, transactions
b. Counts shown for customer, contact and transaction levels.
c. Aggregate order value (if transactions are available).
d. Get counts in seconds
e. Summery screen displays current selection items

f. Remove items by clicking bin
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7. Save Selections
a. Save, edit, restore or delete selections

b. Persist selections across data refreshes

Select a list to restore or delete

My Saved Lists

List Name (select a list to restore from the drop-down menu below)
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later editing,
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export or use in
advanced

Segments Restore list Restore your list and View your selection criteria.
Restore list Restore your list and proceed to Place an Order.
Delete list Delete your list from My Saved Lists.




8. Export
a. Select fields for export from all levels
b. Specify number of records to export.
c. Export selections to Excel, CSV or PDF
d. Preview data for export

e. Sort data export by any attribute e.g. turnover
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9. Advanced Segments
a. Use AND/OR/NOT logical merging of selections to build complex campaigns.
b. Save advanced segments for edit, reload

c. Export advanced segments to Excel, CSV or PDF
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10. Seamless Integration with other modules
a. Advanced Profiling
b. Data Append
C. Acquisition Manager
d. Data Dedupe
e. Prospect Creator

f. More Like This



